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Study on the Synergistic Enhancement of Brand Value of Geographical Indication
Agricultural Products
Shenggian Sun
Southwest Forestry University

[Abstract] Under the background of the Rural Revitalization Strategy, it is urgent to establish a synergistic
mechanism for optimizing the industrial chain and enhancing brand equity to address the dilemma of "high
quality but low price" in geographical indication agricultural products. This paper takes the daylily from
Township C in County D, Fujian Province as the research object. Based on the integration framework of
"industrial chain—brand equity," this study explores the branding path of daylilies in County D through
interviews, field observations, and case analysis. The findings reveal that although County D has established an
"eighteen—level" regional public brand system, there are still shortcomings such as low product added value,
imbalanced online and offline channels, and insufficient cultural empowerment. In response, this paper proposes
a "triple breakthrough" strategy: first, implement tiered development of products at the "basic layer—upgrade
layer"; second, build a full-channel matrix of "live streaming online + dedicated offline zones"; third, create a
distinctive IP featuring "filial piety culture + agrarian experience." This study can provide practical references for
the branding of similar geographical indication agricultural products and offer theoretical supplements for the
exploration of the value of characteristic agriculture under the backdrop of rural revitalization.
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